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Vinita Bhaskar, MBA
33 Rogers Street, Apt. 601
Cambridge, MA 02142 

Phone: (202) 527-1760 


Email: bhaskar.vinita@gmail.com
PROFESSIONAL SUMMARY
Marketing professional with over 8 years’ experience in delivering effective tailored marketing plans targeted to customer segments and customer origins.  Effective team member and easily collaborates with key constituents to drive marketing activities to meet revenue goals. Experience with global marketing.   
SKILLS 
eCommerce


      Decision Making


Global Marketing

Data Review & Manipulation
      Presentations


Strategic Recommendations 

Brand Management

      Creative



Time Management


MS Office Suite

      

EXPERIENCE

AMERICAN WELL INC. Boston, MA 
07/2015 - Present
Project Manager







           
· Manage four businesses with combined revenue of $2.3mm 

· Leads and executes new software implementations, provides branding and consumer enrollment strategic recommendations, supporting client accounts in executing marketing goals, and making post-launch corrective actions when required
· Acts as consultant and SME on highly technical product features, recommending a precise mix for client’s launch strategy

· Maintains aggressive project timelines, working cross-functionally and managing internal delivery teams
· Analyzes product features and appropriate alignment, helping clients enroll over 350,000 new users; upsold over $560k in new products and professional services 
HASBRO, INC. Pawtucket, RI 
11/2014 – 06/2015
Brand Manager: Trolls






        02/2015-06/2015

· Managed Trolls global brand and product line development, developing over 75 new product SKUs and generating $40mm in sales revenue 
· Actively led brand updates on product line to C-level leadership, winning additional SKU counts based on forecasted movie revenue and associated product sales 
· Developed exclusive Trolls products, packaging, and commercial sales plan for Target, Toys “R” Us, Walmart, and Amazon 
· Responsible for managing marketing budget of $100mm, assigning revenue targets and cost goals across brand; worked with international suppliers to manage cost structure and margin goals

· Restructured global eCommerce plan and respective SKU counts sold to APAC, EMEA, and North American markets based on retailer trends and focus group studies
· Created integrative marketing and storytelling strategies for internal C-level decision makers

Associate Brand Manager: Angry Birds, Digital Gaming Initiatives 

       11/2014-02/2015      


        
· Implemented global marketing strategy for Angry Birds digital gaming suite, including managing storyboard, editing, and final release of weekly digital short films

· Innovated using retailer trends, market intelligence, and consumer research; presented analyses on digital gaming market trends as well as potential areas for game development to executive leadership
· Managed relationship with external creative and media agencies, driving deliverables for content and campaigns
· Created integrated marketing strategy for brand, involving print, broadcast, and digital media outlets 
· Increased download rate of Angry Birds Star Wars, Transformers, and Stella apps by over 15%, with Angry Birds Star Wars surpassing the reaching 120 million download mark
STARCOM MEDIAVEST GROUP New York, NY
06/2013 – 08/2013
MBA Intern, Samsung Global Account






     
           
· Executed an international digital billboard ad campaign, securing ad space in emerging global markets such as Turkey, India, and Poland

· Assisted with execution of all Starcom global brand promotions for Samsung Galaxy S3, S4, and Note 2 devices in conjunction with overall Samsung marketing initiatives for Jay-Z Magna Carta campaign which resulted in a +45% increase in sales
· Created novel competitive intelligence briefs Samsung competitors for C-level leadership

· Provided integrated go-to-market strategy for Samsung Global kitchen, refrigeration, and small electronics
· Worked to create digital advertising strategy for eCommerce retailers; made campaign recommendations for physical retailers such as Sears, HHGregg, and Carrefour
UNITED STATES DEPARTMENT OF COMMERCE Washington, DC
12/2012 – 05/013

Graduate Intern, International Trade Administration: Energy

· Analyzed highly technical market trends, navigating and manipulating complex data sets and developing insights

· Worked with the International Trade Administration on international market analytics project forecasting global oil and gas market share, pricing, and stockpiles
· Created relationships with 11 American companies, developing a total of 25 new international expansion strategies

OPOWER, INC. Arlington, VA 
05/2010 – 08/2012
Sales and Marketing Specialist





        08/2010-08/2012
· Advanced to managing global leads and strategic accounts, establishing role as team leader
· Operated with portfolio of 65+ customers; developed MarCom collateral for new product launches and launches, working cross-functionally and negotiating contracts with external vendors

· Worked with Marketing team to create comprehensive international brand strategy
Sales and Marketing Special Assistant




        05/2010-08/2010        
· Partnered with UI/UX team to create integrated marketing strategy
· Created summer internship program, training and managing summer MBA associates for team
· Managed international sales and marketing research and analytics, tracking key competitors

VERA INSTITUTE OF JUSTICE, Washington, DC 
10/2007 – 11/2009
Coordinator 










           


· Implementation of government and PR outreach campaigns to boost awareness of organizational research, events, and programming 
· Developed and managed new grant process for strategic applications, totaling over $12 mn./year in funding
U.S. Commission on International Religious Freedom, Washington, DC     08/2007-10/2007

Marketing & Public Relations Intern

· Managed government and client relations strategy, and helped to build over 7 new strategic partnerships on Capitol Hill several large-scale events

· Assisted with global research initiatives, aligning results with donor strategy and fundraising planning
CHILDREN’S SCHOLARSHIP FUND, Cincinnati, OH 
12/2006 – 06/2007

Public Relations and MarCom Coordinator
· Campus liaison for non-profit organization, tasked with managing marketing campaigns, events, and PR initiatives
· Planned outreach and marketing events increasing scholarship funds awarded for clients based on previous scholastic year by over 35%
EDUCATION

Master in Business Administration
                                                                          2014
JOHNS HOPKINS UNIVERSITY, Baltimore, MD
CAREY BUSINESS SCHOOL

Majored in Marketing and Healthcare Management 

Bachelor of Arts 
2006

MIAMI UNIVERSITY, Oxford, OH


Majored in Diplomacy and Foreign Affairs, Minored in French


